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    ABSTRACT

    A common problem in research is invalid and unreliable data. This study aims to measure and generate valid and reliable research data. Using the Confirmatory Factor Analysis method, the research data were found to be valid and reliable. The results of this study are expected to add to the knowledge of Confirmatory Factor Analysis.
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INTRODUCTION 


Mosques
are important institutions for community development, social welfare,
education, and economic empowerment in addition to being places of worship.
Mosque prosperity is frequently studied in relation to efficient management
techniques, financial governance, community involvement, and program quality in
Indonesia and other Muslim-majority environments. Prior studies have brought
attention to problems with mosque management, including conventional
organizational structures, a lack of transparency, and inadequate program
execution, all of which eventually impede mosque prosperity and community
influence (Firman, 2023).


Numerous
aspects of performance and management have been investigated in empirical
research on mosque prosperity. For instance, studies on mosque operational
performance show a strong correlation between good management and service
quality, yet study on mosque financial management practices exposes
irregularities in budgeting and fund utilization (Suarni et al., 2023).
However, the majority of these research have used qualitative analysis, basic
regression, or descriptive statistics without fully confirming measurement
categories that capture abstract aspects of mosque success. Mosque success is
influenced by congregational religiosity, information transparency, and
leadership quality, according to prior research (Pahlevi et al., 2025), (Hamidi
et al., 2025). 


It has
long been known that an organization's leadership has a major role in
determining its performance (Canavesi & Minelli, 2022),
(Deng et al., 2023), (van Dierendonck et al., 2024). In mosques, imams work as
both organizational and spiritual leaders, and their inclusive leadership
promotes involvement and contentment (Mahazan Abdul Mutalib,
n.d.), (Jabarkhail, 2020), (Taufik Hidayat, 2024).
Religious organizations' reputation, accountability, and dependability are all
improved by information transparency (Dethier et al., 2024).


When
paired with moral communication, transparency boosts trust and engagement
(Mabillard & Zumofen, 2021), (Tacon et al., 2017).
Prosocial behaviors like volunteering and almsgiving are encouraged by religion
as a moral motivation sedekah (Jo Ann Tsang, 2021), (Zammit & Taylor, 2023),  (Kaneez &
Imtiaz, 2022), (Purwatiningsih et al., 2023).
Participation in mosque events rises as a result   (White et al.,
2023). Economic factors also affect engagement;
stability promotes altruistic behavior, whereas financial strain reduces
involvement (Istan, 2022), (Fahmi,
2018),  (Mutalib-Mutalib, 2023), (Hidayat, 2010).


The
lack of thorough quantitative confirmation of the latent characteristics
defining mosque success is a major research gap that is highlighted by these
methodological limitations. However, some quantitative research employs methods
like Partial Least Squares or Structural Equation Modeling (SEM) (e.g., in
mosque performance study) (Asfia et al., n.d.). (Nihayah et al., 2025),,
there is still a dearth of studies that use Confirmatory Factor Analysis (CFA)
to determine whether indicators, such as program effectiveness, congregational
participation, financial transparency, and leadership quality, empirically
reflect the theoretical constructs of mosque prosperity.


The
application of CFA to validate a prosperity measuring model in the context of a
particular mosque—Al Muhajirin Mosque—is what makes this study distinctive. The
necessity to fortify the empirical base of mosque management research is the
source of this study's urgency and scientific foundation. A validated measuring
strategy gives stakeholders information on the most significant aspects of
mosque profitability, boosts the dependability and generalizability of results,
and gives mosque management a tool for making evidence-based decisions. Given
the variety of roles mosques play in community development and the dearth of
reliable tools in this field, this is especially crucial.Thus, the goal of this
research is to assess and validate the latent factors that influence Al
Muhajirin Mosque's success using Confirmatory Factor Analysis.


 


 


THEORETICAL
REVIEW


A
multivariate analysis technique called Confirmatory Factor Analysis (CFA) can
be used to verify whether the developed measurement model supports the
hypothesis (Maiyanti, 2009). Factor analysis is a
multivariate technique designed to analyze correlations among many observed
variables and to explore latent factors (Haruo Yanai, 2006),
which, in order to ascertain the latent dimension structure, are subsequently
gathered into fewer variables (G. David Garson, 2022),
It is referred regarded as a factor. In order to get new variables or factors
that represent multiple items or sub-variables that are observed variables or
observer variables, confirmatory factor analysis (CFA) is purposefully formed
based on theory and concepts. It is referred to as a factor.
CFA
and Exploratory Factor Analysis (EFA) are interconnected statistical
techniques. Sometimes, when some concepts relation is to be tested, the
researcher uses CFA to test a hypothetical model of the system he/she is trying
to propose (Costa & Sarmento, n.d.). The
aim of this paper is to draw on the application of Confirmatory Factor Analysis
(CFA) in Structural Equation Modeling (SEM), to test the validity and
reliability of instruments in the field of education  (Shahid Zeb et al., 2011).


 


METHODOLOGY  


Al
Muhajirin Mosque members from different neighborhood associations (Rukun
Tetangga) in Jambi City served as respondents for this study. A sample of 156
respondents was used for the random data collection. Snowballing was the method
used for sampling. A Likert scale and a freshly created Google Forms
questionnaire that matched the research variables and indicators were used to
gather data. Lisrel was used to process the data.


Several
independent and dependent variables are used in this study. These variables
include Leadership
Style
(X1), information transparency (X2), religiosity (X3), economic necessity (X4),
and prospering
mosque
(Y). Each variable uses an indicator to determine the item
questionnaire.


 


RESULTS


Confirmatory
Factor Analysis of Leadership Style Variables


The
following figure illustrates the leadership style variable (X1) based on the
results of confirmatory factor analysis.
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Figure 1. CFA
Latent Variable of Leadership Style (X1)


 


The CFA
Standardized Regression Weights table shows the strength of the relationship
(factor loading) between the latent leadership style variable and the manifest
variables or indicators of leadership style. The values displayed
are standardized, so they are comparable and unaffected by the unit of
measurement. Conceptually, a high factor loading indicates an indicator that is
highly representative of the structure, while a low factor loading indicates an
indicator that does not adequately explain the structure. According to general
CFA standards, a score above 0.70 is considered excellent; a score between 0.50
and 0.69 is considered adequate/acceptable; and a score below 0.50 is
considered poor and a candidate for elimination.


The
methodological implications are as follows: If all indicators have loadings
greater than 0.50 and are significant, then construct validity (convergent
validity) is met and the leadership style construct is suitable for use in the next
stage of analysis (SEM or structural regression). In the context of
organizations or mosques, the theoretical implications are as follows:


The
Goodness of Fit table is used to assess how well the measurement model (CFA)
describes the empirical data; this ensures that leadership is not merely a
normative construct, but is empirically measurable. This table answers two
questions: whether the CFA leadership style model is appropriate (fits well)
and whether the latent-indicator relationship is consistent with the field
data.


 


Confirmatory Factor
Analysis of Information Transparency Variables


The
following figure illustrates the Information Transparency leadership
variable based on the results of confirmatory factor analysis.
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Figure. 2 Confirmatory Factor Analysis of Information
Transparency Variables


 


Based on
the general interpretation above, Substantive Meaning in Your Research:
Indicators with high loading values indicate
that the topic reflects the underlying concept of information transparency,
meaning respondents consistently associated the questions with their views on
transparency. Indicators with low loading values indicate
that the topic is less representative and may not fit your theoretical model.
This is crucial because CFA assesses theoretical and empirical fit in addition
to statistical analysis. Core analysis: These values ensure
the measurement instrument is psychometrically valid, meaning that each
indicator you use actually measures what it is supposed to measure.


Goodness
of Fit (GOF) indicates how well your CFA model fits the real-world data. CFA
evaluates whether your proposed factor structure adequately explains the
respondent data. Principal Function Indices and Their Interpretation: CMIN/DF
(χ2/df) Overall model test ≤ 3 (fit) GFI/AGFI Proportion of variance
explained by the model ≥ 0.90 CFI/TLI Model comparison with the null
model ≥ 0.90 RMSEA Error of approximation ≤ 0.08 (fit) If most of the
indices meet the criteria, then your CFA model is appropriate or fits.
Substantive meaning: Goodness of Fit is not just a number; it indicates the
theoretical fit of the measurement model to the empirical data. A good model
fit means that you have established the indicator-construct structure
psychometrically correctly. This is important because CFA is a prerequisite
stage before conducting SEM or testing the relationships between structural
variables.


 


Confirmatory Factor
Analysis of Level of Religiosity Variables


The
following figure illustrates the Level of Religiosity
variable based on the results of confirmatory factor analysis.
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Source: Processed
data


Figure. 3 Confirmatory Factor
Analysis of Level of Religiosity Variables


Based on
the guidelines and explanations that have been discussed in the leadership
style and information transparency variables above, the interpretation for the
religiosity level variable can be explained as follows:


Statistically,
high factor loadings indicate convergent validity, meaning that the items you
use are indeed centered on the latent construct of religiosity. In other words,
these indicators are not simply random questions; they are truly strongly
correlated with the concept of religiosity you are measuring.The CFA results
show that all indicators have factor loadings above 0.50, with values ranging
from 0.640 to 1.000. This value is higher than the minimum threshold
recommended in CFA analysis, indicating that all indicators can be considered
convergent. Specifically:Indicators with very high loadings (≥ 0.90),
such as X3.1, X3.2, X3.3, X3.4, X3.5, and X3.7, indicate that the aspects of
religiosity measured by these indicators constitute the primary dimensions of
the religiosity construct. Indicators X3.6 (0.810) and X3.8 (0.640) are still
considered valid because they meet the minimum criteria. However, their
contribution is relatively small compared to the other indicators. This
suggests that these indicators represent a more contextual or contextual
variable of religiosity among respondents.


The
level of internal consistency is very high, with a combined reliability (CR)
value of 0.986, well above the minimum limit of 0.70. Meanwhile, the Average
Variance Extracted (AVE) value of 0.901 indicates that the Religiosity Level
construct can explain more than 90% of the indicator's variance, indicating
that this construct has very strong convergent validity. This indicates that
the religiosity indicators have excellent measurement stability.


Religiosity
is often considered a complex, multidimensional structure consisting of
beliefs, religious practices, spiritual experiences, and religious commitment.
Therefore, it is of great theoretical importance. CFA ensures that empirical
data supports the theory. The Goodness of Fit Index (GFI) determines how well
the overall CFA model fits the observed data. This indicates that we should
look not only at individual items but also at the overall structure of the
model to see if it conforms to the expected pattern of inter-item relationships.


According
to Goodness of Fit: empirically, the model in this study is theoretically
sound, including the relationships between indicators dan the model is neither
too specific (having too many parameters) nor too specific (having a claim
structure that is inconsistent with the evidence).Theoretically, this indicates
that the religiosity instrument in this study is not only valid in terms of
items but also has a good structure, making it suitable for further causal
analysis.


 


Confirmatory Factor
Analysis of Economic Needs of Variables


The
following figure illustrates the Economic Needs Level
variable based on the results of confirmatory factor analysis.
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Figure 4. Confirmatory Factor Analysis of Economic Needs Variables


 


All of
the variables that make up the Economic Needs variable (X4) have high
standardized factor loading values, above the minimum limit of 0.50, according
to the CFA results. Each indicator is able to strongly represent the latent
construct of economic needs, as evidenced by the factor loading values, which
range from 0.730 to 0.990.


The
substantial association between the indicators and the latent construct being
assessed is seen in the high factor loading values, indicating that the
Economic Needs variable's convergent validity has been satisfactorily met. This
suggests that the statement items used to gauge the respondents' financial
demands are pertinent and reliable.


A very
high degree of internal consistency is indicated by the Construct Reliability
(CR) rating of 0.977, which is significantly higher than the minimum criterion
of 0.70. Furthermore, the minimum criteria of 0.50 is exceeded by the Average
Variance Extracted (AVE) value of 0.858. According to this interpretation, more
than 85% of the indicator variance may be explained by the latent construct
rather than measurement error, and the Economic Needs construct has great
measurement stability. As a result, the Economic Needs variable in this study
model has excellent measurement quality in addition to being dependable.


Because
the chi-square test is highly sensitive to the number of respondents, even
though the chi-square probability value (p = 0.00) indicates a poor fit, this
condition is nevertheless acceptable in SEM analysis, particularly when the
sample size is reasonably big. As a result, it is more reasonable to base model
evaluation on alternate fit indices, such as incremental and absolute fit
indices, which collectively show that the Economic Needs measurement model
satisfies the requirements for excellent model feasibility. This interpretation
demonstrates that the Economic Needs construct has been empirically well
defined and is prepared for usage in the context of the research under
investigation to explain respondent behavior or decisions.


 


Confirmatory Factor
Analysis of Prospering the Mosque of Variables


All of
the indicators that comprise the variable of Prospering Mosques (Y) have very
high standardized factor loading values, which fall between 0.860 and 0.970,
according to the CFA results. A very strong association between the indicators
and the latent construct is shown by all of these values exceeding the minimal
limit of 0.50, with the majority of them exceeding 0.70. This result
demonstrates that every indication (Y1–Y9) may reliably and significantly
convey the idea of thriving mosques. Therefore, it can be said that all of the
measurement items are worthy of being kept in the study model and that the
convergent validity of the variable Prospering Mosques has been strongly met.


A very
high degree of internal consistency is indicated by the Construct Reliability
(CR) value of 0.988, which is significantly higher than the suggested criterion
(≥ 0.70). Additionally, the Average variation Extracted (AVE) value of
0.905 shows that the latent construct of Mosque Prosperity accounts for over
90% of the indicator variation, with measurement error accounting for the
remaining portion.


The Mosque
Prosperity variable has very strong measurement reliability and stability, as
evidenced by these extremely high CR and AVE values, which also show that the
instrument used actually measures the intended idea consistently.


Even
though a χ² significance probability of 0.05 is considered poor fit, this
condition is nonetheless acceptable in SEM analysis since the chi-square test
is very sensitive to sample size and model complexity. Therefore, other fit
indices are a better foundation for assessing model applicability because they
typically demonstrate that the measurement model of the Mosque Prosperity
variable has a very good level of fit.


In order for the
idea of mosque prosperity to be used as the primary dependent variable in
explaining the impact of other factors in the study model, this interpretation
verifies that the concept has been empirically well defined, encompassing
characteristics that are conceptually and statistically important.


 


DISCUSSION


Confirmatory
Factor Analysis of Leadership Style Variables


The
purpose of this analysis was to determine whether the observed indicators
accurately represent the theoretically proposed latent constructs.


The results of the
standardized regression weights indicated that each metric exhibited
satisfactory factor loadings, exceeding the commonly accepted threshold of
0.50. This finding indicates convergent validity, as each indicator
significantly contributed to the measurement of the Leadership Style construct.


Next,
several fit indices were used to assess the overall fit of the measurement
model. The results indicated that most model fit criteria, such as CMIN/DF,
GFI, AGFI, CFI, TLI, and RMSEA, met the recommended threshold values. This
indicates that the proposed measurement model fits the empirical data well.


Overall,
the CFA results confirm that the Leadership Style construct is valid and
reliable, and the measurement model is suitable for further structural
analysis. The validated constructs provide a strong foundation for
investigating the structural relationships among variables in the proposed
research model.


To
verify the measurement model of the Leadership Style construct, a Confirmatory
Factor Analysis (CFA) was conducted. This relates to the study of (Alias et
al., 2015). This study demonstrates how CFA is used to verify the structure of
the leadership construct by creating and validating a leadership ability
evaluation tool with CFA, as well as reporting related metrics such as CFI,
TLI, and RMSEA. Both evaluate the structure related to leadership so that it
can be compared with its structural components, CFA is used to evaluate the
accuracy of leadership measurement indicators. In relation to the research of  (Andino-González
et al., 2025a), she asserts that the Goodness of Fit index is a conventional
scientific practice for instrument validation and explains how CFA ensures the
quality of measurement of constructs such as management competencies (including
Leadership Style). The study reviewed the CFA methodology in several management
studies and included the use of cut-offs in the GFI, AGFI, CFI, and RMSEA for
construct validity. Furthermore, the method used by CFA to assess the
unidimensionality of organizational structure and structure using its fit
indices is relevant to research conducted by(Haqiqi Rafsanjani, 2022). The
Unidimensional Pillar Indicators of Islamic Banking Development were measured
through Confirmatory Factor Analysis (CFA), a type of factor analysis used to
measure construct indicators in an economic or organizational context.


 


Confirmatory Factor
Analysis of Information Transparency Variables


This
study is pertinent to Rosima Alias's (2015) research since it utilizes the same
goodness of fit index as you and focuses on leadership and leadership style
measurement. It may also be used as a reference if you wish to compare the
results of your CFA instrument with studies conducted abroad. This study
creates a model for measuring leadership style and employs CFA to validate its
indicator structure, which includes CFI, TLI, and RMSEA as fit indices.


 In
relation to the research of (Andino-González et al., 2025), she asserts that
the Goodness of Fit index is a conventional scientific practice for instrument
validation and explains how CFA ensures the quality of measurement of
constructs such as management competencies (including Leadership Style). The
study reviewed the CFA methodology in several management studies and included
the use of cut-offs in the GFI, AGFI, CFI, and RMSEA for construct validity.
This research is relevant to Ismail Alviano's (2022) research because it
provides an example of CFA's applicability in the context of local psychometric
measurement. Furthermore, the CFA structure can be used for comparison in
social and organizational research in Indonesia. This study assessed
psychological instruments in Indonesia using CFA and found all instruments to
be valid and applicable.


Confirmatory
Factor Analysis (CFA) was used to evaluate the validity of the measurement
model for the Information Transparency construct. The purpose of this analysis
was to ascertain whether the observed indicators adequately represent the
latent construct as theoretically defined and to evaluate the overall fit of
the model to the empirical data. The CFA results indicated that each indicator
exhibited adequate standardized factor loadings, exceeding the recommended
minimum threshold of 0.50. This finding suggests that each indicator
significantly aided in measuring the Information Transparency construct.


Based on
the high standardized regression weights, the indicators consistently reflected
important aspects of transparency, such as openness, clarity, accessibility,
and data accuracy, as perceived by respondents. This suggests that respondents
interpreted the measurement items in a manner consistent with the theoretical
concept of information transparency.


From a psychometric
perspective, the satisfactory number of factor loadings indicates the
construct's convergent validity. This suggests that the indicators align with
the underlying construct, supporting the theoretical notion that information
transparency is a coherent and measurable latent variable.


Several
fit indices were used to evaluate the overall adequacy of the measurement
model. The results indicate that most of the key fit indices meet or exceed the
recommended threshold values, including CMIN/DF, GFI, AGFI, CFI, TLI, and
RMSEA. Meeting these criteria indicates that the proposed CFA model provides an
acceptable representation of the empirical data. In other words, the implied
covariance structure of the theoretical model is consistent with the data
provided by respondents.


Most importantly,
acceptable fit results indicate that measurement error is within tolerable
limits and that the relationship between the latent construct and its
indicators is clear. This suggests that the model is more robust because it is
neither overfitting nor underspecified.


The CFA
results provide strong empirical support for the validity of the Information
Transparency concept in the institutional and organizational contexts examined
in this study. The validated measurement model demonstrates that transparency
is not merely a normative construct but also one that can be accurately
measured through observable indicators.


The Information
Transparency construct can also be confidently used in subsequent structural
analyses after constructing an appropriate measurement model. This ensures that
any tested causal relationships involving this construct are based on a robust
and reliable measurement basis.


Confirmatory Factor
Analysis of Information Level of Religiosity Variables


In terms of
indicator strength, internal consistency, and overall model fit, the Level of
Religiosity construct meets all the key requirements for construct validity,
according to the CFA results. The religiosity indicators demonstrate the
ability to form a consistent, stable, and coherent latent structure. Thus,
religiosity can be operationalized quantitatively without losing its conceptual
meaning.


These results
support the notion that religiosity is an empirically measurable psychosocial
variable and not simply a normative idea or concept.


Furthermore, the
success of this CFA model demonstrates that the religiosity measurement
instrument used in this study was appropriately designed and aligned with
contemporary theoretical frameworks on religiosity, particularly those that
consider religiosity as a complex construct with multiple dimensions but are
structurally integrated.Therefore, the level of religiosity can be used
legitimately and scientifically for further analysis to examine its influence
on other variables and as a moderating or mediating variable in the research
model.


The CFA
results indicate that the Level of Religiosity construct meets construct
validity requirements, both in terms of indicator strength and overall model
fit. There is evidence that religiosity indicators have the ability to generate
consistent and consistent latent concepts. These results align with previous
research using CFA to measure religiosity. One example is the validation of the
Central Religiosity Scale (CRS), which demonstrated that religiosity is a
complex construct with multiple dimensions but is also structurally integrated.
Research Penelitian (Huber & Huber, 2012), Becomes the
main reference in measuring multidimensional religiosity with CFA (belief,
practice, experience, knowledge). (Purnomo et al., 2017), Shows
the application of CFA of religiosity in the Indonesian context. (Abdullah
et al., 2023),
Example of CFA of religiosity in the Indonesian Muslim population. (Lemos et
al., 2019),
supports the structure of cross-cultural religiosity using CFA.


The idea
that religiosity can be statistically operationalized with high levels of
validity and reliability is supported by these findings. Methodologically, this
CFA model's performance shows that the study's instrument for measuring
religiosity was thoughtfully created and in line with the theoretical framework.
As a result, it is acceptable to employ the religiosity variable in subsequent
analyses for both validating the structural model and examining its causal
linkages with other research variables.


 


Confirmatory Factor
Analysis of Information Economic Needs


The
study's findings demonstrate the high validity and reliability of the economic
requirements indicators, demonstrating the importance of economic factors in
comprehending respondents' choices about their financial conduct. In Islamic
economics literature, economic necessities serve as the foundation for both
individual consumption behavior and decision-making focused on societal
contribution, including donations to places of worship like mosques.


According
to research (Rarasati & Priyadi, 2024), mosques have a
great deal of potential to contribute to the economic growth of their
communities, especially through the efficient administration of zakat, infaq,
and sedekah (alms) for the welfare and economic empowerment of the community.
This conclusion is consistent with the study's findings, which show the
strength of the economic needs construct because, in theory, a person's
financial situation greatly influences their capacity to engage in and
contribute to socioreligious activities like mosque construction.


Several
contemporary studies emphasize that mosques are not only places of worship but
also institutions for community empowerment. Research on the role of mosques in
community economic empowerment shows that mosques can facilitate economic activities
such as empowering MSMEs, entrepreneurship training, or the formation of
mosque-based cooperatives. For example, case studies show that mosques can
organize creative economy programs and empower millennials, encouraging the
economic involvement of young people within the mosque environment masjid.(Syaripudin
et al., 2024).


This
strongly aligns with this study's findings that economic needs are a
significant construct in community behavior. When economic needs are understood
and addressed through financial literacy, business opportunities, or access to
mosque-based capital, individuals' motivation to participate in productive
economic activities—including contributions to the mosque—will increase. In
practice, this makes the mosque not only an object of spiritual consumption but
also an active participant in community economic empowerment.


Other
research also confirms that mosque-based empowerment strategies have been used
to improve the economic well-being of the community, including through
entrepreneurship assistance programs for mustahik (zakat recipients) or MSME
training. For example, a field study on inclusive mosques and economic
empowerment showed that mosques play a crucial role in increasing financial
inclusion through zakat and waqf instruments to reduce poverty, improve social
welfare, and strengthen community cohesion (Fahmi et al., 2023).


This
comparison demonstrates that your research findings do not stand alone, but are
part of a broader academic trend that considers the role of mosques as agents
of community economic empowerment. By understanding the economic needs of the
community—through empirically valid constructs like the ones you
discovered—empowerment programs such as productive waqf, mosque-based SMEs
(Small and Medium Enterprises), or entrepreneurship training can be designed
more effectively.


Beyond
ceremonial worship, the idea of mosque prosperity encompasses enhancing the
congregation's financial well-being through efficient and financially
sustainable mosque management. According to research on the function of Mosque
Prosperity Councils, for instance, mosque organizations can create a foundation
of economic opportunity and solidarity for neighboring communities, including
through programs that empower women and young people (Kartika et al., 2024).


In line
with this, the literature on Economic Revitalization Through Mosques emphasizes
that mosques have a strategic position to improve the economic well-being of
the community through integrated empowerment functions oriented toward
community development (Maulidizen et al., 2024). Thus, there is an empirical
and conceptual relationship between individual economic needs and efforts to
improve mosque prosperity:


 


Confirmatory Factor
Analysis of Information Economic Needs


The
study's findings demonstrate that a number of reliable measures are used to
quantify mosque prosperity in a valid and reliable manner. Theoretically, the
idea of mosque prosperity includes not only religious elements like regular
worship or congregational involvement in spiritual activities, but also the
mosque's contribution to the community's overall economic well-being—a
viewpoint that is becoming more and more popular in Islamic economics and
community development studies.


In addition to
being houses of worship, mosques offer strategic potential as hubs for the
community's economic empowerment, according to recent scholarly studies.
sekitarnya (Rarasati & Priyadi, 2024) show how mosques
can boost the economic potential of nearby communities by empowering micro,
small, and medium-sized businesses (MSMEs) through the administration of zakat,
infaq, and sadaqah.


The
conclusion that mosques can be a vehicle for economic empowerment is supported
by a number of empirical studies:


1.      According
to research Penelitian (Hasibuan & Muniruddin,
2025),
the Muhammadiyah Taqwa mosque greatly enhanced the financial well-being of its
members by implementing an economic empowerment program that included community
fund management, sharia cooperatives, and skill training.


2.      According
to sekitar  (Komarudin
et al., 2024),
maximizing mosque resources, including social capital, human resources, and
ZISWAF finances, promotes the local economy. 


3.      According
to other research, mosques can contribute more broadly to community economic
empowerment through sharia-compliant organizations like Baitul Maal wa Tamwil
(BMT), which give congregations and the local community access to business
funding sekitar  (Komarudin et al., 2024).


These
results are in line with the study's conclusions that the Mosque Prosperity
variable has a robust empirical structure, suggesting that the indicators
employed are pertinent in characterizing the ways in which mosques support
local economic empowerment.


Additional
study demonstrates that mosques provide a variety of social and economic
purposes in addition to conventional prayer, such as education, public health
services, and assistance for members' financial well-being:These findings are
consistent with the results of this study that the Mosque Prosperity variable
has a strong empirical structure — indicating that the indicators used are
relevant in describing how mosques contribute to community economic
empowerment.


1.      In keeping
with the idea of community-based economic empowerment, Faizal et al. (2023)
stress that mosques, as hubs of social and economic activity, have the ability
to raise community standards of living. 


2.      According
to a review of the literature by Oleh oleh (Fahmi et al.,
2023),
inclusive mosques—mosques that place a high priority on financial inclusion
through waqf, zakat, and social services—can boost social cohesion and economic
empowerment in urban settings.

This comparison shows that mosque prosperity as an empirical construct includes
both religious activities and the mosque's engagement in welfare economics,
which empowers the congregation and the larger community.


This
comparison demonstrates that mosque prosperity as an empirical construct
encompasses not only religious activities but also the mosque's involvement in
welfare economics, leading to the empowerment of the congregation and the wider
community.


Research
showed how mosque institutions can be used to manage zakat, infaq, and alms in
order to increase congregations' economic ability through business training and
assistance for MSMEs, which in turn promotes community wealth. Furthermore,
through Sharia-based cooperative economic empowerment and community fund
management, mosques serve as economic powerhouses for communities, according to
research. The metrics for Mosque Prosperity are empirically robust, which
suggests that mosques can contribute to community economic well-being beyond
their traditional religious roles. This empirical reasoning is consistent with
your CFA findings.


The
metrics for Mosque Prosperity are empirically robust, which suggests that
mosques can contribute to community economic well-being beyond their
traditional religious roles. This empirical reasoning is consistent with your
CFA findings.  demonstrate how the administration of zakat, infaq, and sadaqah
through mosque institutions can be used to enhance congregations' economic
ability, for example, by providing MSMEs with support and business training,
which in turn promotes community wealth.


Thus, this empirical justification aligns
with your CFA findings that the indicators for Mosque Prosperity are
empirically robust—suggesting that mosques can contribute to community economic
well-being beyond their traditional religious functions. Rarasati Indin 


Additionally,
through Sharia-based cooperative economic empowerment and community fund
management, research reveals that mosques play a role as a communal economic
powerhouse.The metrics for Mosque Prosperity are empirically robust, which
suggests that mosques can contribute to community economic well-being beyond
their traditional religious roles. This empirical reasoning is consistent with
your CFA findings.


This
empirical rationale is therefore consistent with the CFA findings of this
study, which show that the Mosque Prosperity indicators are empirically strong,
suggesting that mosques can serve communities' economic needs in addition to
their customary religious purposes.


 


CONCLUSIONS AND
RECOMMENDATIONS


The following
conclusions can be made in light of the debate above: 


1.      This
study uses Confirmatory Factor Analysis (CFA) in the Al Muhajirin Mosque to
validate the construct "Masjimurkan Masjid" (Mosque Prosperity). The
findings of the analysis show that the created measurement model satisfies the
requirements for reliability and statistical validity, giving the construct a
solid empirical foundation.


2.      The
factor loadings for the variables of economic demands, religion, information
transparency, leadership style, and "Masjimurkan Masjid" (Mosque
Prosperity) are all higher than the suggested minimal limit. Convergent
validity is demonstrated by the fact that each indicator consistently and
accurately captures the latent concept being measured.


 


FURTHER STUDY


            This
study uses a small sample size, but the results of the analysis show that the
measurement model developed has met the criteria for statistical validity and
reliability.
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